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Background

▶ Social media use has exploded within society over the last two 
decades

▶ Social media has been used for networking and recruiting in 
healthcare among many specialties

▶ Generations raised with social media are increasingly applying to 
residency/fellowship 

▶ How are pain programs utilizing this tool?
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Objective

-To evaluate the social media presence, specifically on Twitter and 
Instagram, of ACGME-accredited Pain Medicine fellowship programs

-Why is this important?
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Methods

▶ Two independent reviewers conducted searches for official pain 
fellowship program accounts on Twitter and Instagram from 7/1/20-
6/30/21

▶ Utilized the same specific keywords when searching for programs
▶ Specifically, they were looking at the number posts (total within the 

study period and overall in account history), and the number of 
followers

▶ Posts were then categorized as education, branding, or social
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Strengths/Limitations

▶ Study took place over a full academic year
▶ Classification of posts allowed us to determine how most pain 

fellowship programs were utilizing social media
▶ Ability to find all pain fellowship programs on social media
▶ Data obtained from 7/1/2020-6/30/2021 - during the early part of 

the COVID19 pandemic

Presenter Notes
Presentation Notes
-Discuss how most programs utilized social media - see word document-Able to find most programs, the couple we couldn’t find were primarily military programs, if we couldn’t find them with our searches + reaching out to try and speak with programs it is unlikely applications could find them-COVID could scew results - more likely to use because people cant interview in person and need to market program, or less likely to use because not much going on?



Discussion

▶ Less than 20% of pain fellowship programs utilized Twitter and/or 
Instagram during our study period

▶ This represents a significantly lower percentage of utilization when 
compared to anesthesiology residencies

▶ This is an area of potential expansion for pain fellowship programs 
from a marketing, recruiting, and educational standpoint
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